*Embargo until November 14, 2011*
(Your Location) — (Your company) announced today that it has been designated a 2012 Top Military Friendly Employer® by G.I. Jobs. This marks the (X year in a row) the company has been included in the Top 100 Military Friendly Employers® list, which was drawn from a sample of 5,000 companies whose annual revenues exceeded $500 million. Criteria included the strength of company military recruiting efforts, the percentage of new hires with prior military service, retention programs, and company policies toward National Guard and Reserve service.

(Your company) supports its military veterans and National Guard and Reserves members with its (military recruitment or retention program I). The (program I) provides outreach and professional development opportunities for employees with military backgrounds and assists them with the transition from military to corporate culture. In addition, (your company) offers internal training courses such as (program II), which is designed for transitioning military veterans and provides in-depth analysis of the cultures of the U.S. military and (your company) and how and why they are different.

Some of (your company)’s most accomplished employees as well as dynamic up-and-coming staff transitioned from the military. (Your company) looks for “military alumni” who are smart, innovative, responsible, team players and team builders, common traits for those who have worn our country’s uniform. Employees with military experience often cite their decision to join (your company) as a way to continue their service to the nation but in a different and challenging way.

(Quote from a senior-level employee at your company regarding the value and contributions of employees with military experience)
(Your company) is a leading provider of (your industry and product offerings). (Your company) is headquartered in (location), employs more than (XX) people, and had revenue of approximately (XX) in its latest fiscal year.

**2012 Military Friendly Employer logo available at: www.gijobs.com/top100pr.aspx**
G.I. Jobs magazine (www.gijobs.com) is published 12 times per year by Victory Media, a veteran-owned business. The company also publishes The Guide to Military Friendly Schools®.

You can follow G.I. Jobs on Facebook at www.facebook.com/GIJobsMagazine or on Twitter @gijobsmagazine
For further information on G.I. Jobs or the Military Friendly Employers® survey, or to arrange interviews contact:

BP Media Relations, LLC – Barbara Pflughaupt

Barbara@bpmediarelations.com 212-707-8181 or

Judee Cohen – Judithdeecohen@gmail.com  917-721-0663

